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RPA Regions
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A BASIC QUESTION:
IS WILDERNESS STILL 

APPROPRIATE AND 
WANTED BY TODAY’S

U. S. SOCIETY?



SOCIAL CHANGE IS 
CONTINUOUS, 

POPULATION SURVEYING 
SHOULD BE  ALSO



NATIONAL SURVEY 
ON RECREATION 

AND THE 
ENVIRONMENT—

NSRE 2000



NSRE 2000NSRE 2000
• A sample of over 50,000 households, from the Keys to 

ANWR
• Includes individuals 16 years or older
• Ties back to the first National Recreation Survey, 

Outdoor Recreation Resources Review Commission in 
1960 

• Is the Nation’s on-going recreation survey, the 8th
• Interagency sponsorship—USFS, NOAA, ERS, EPA, 

NPS, BLM.
• Others involved, National Scenic Byways Program, 

Heritage, Wilderness, Bicycle Safety, The Heinz Center
• State of the Art delivery—Internet, books and reports



THE SCIENCE OF NSRE

– Core of agency and 
university scientists in 
charge of design and 
analysis

– Advisory group of 
nationally renown 
scientists

– Follows all protocols of 
the National Association 
of Public Opinion 
Research

– Exhaustive pretesting

• Data collected using a 
CATI System with 
University of Tenn.

• Diagnostics and 
corrections for response 
and non-response bias

• Data weighted to Bureau 
of Census standards

• Analysis using SAS and 
SPSS

• Refereed publishing



MODULES OF QUESTIONS

• Participation in Recreational Activities
• Recreation Participation in Coastal States
• Frequency of Participation in Days
• Favorite Activities and Constraints
• Risk Activity Participation
• Nature-based Trip Taking
• Disabilities and Opinions about Management
• Environmental Attitudes and Values
• Values and Objectives for Management of Public Lands
• Wilderness Values, Knowledge, Visitation, and Preferences for 

Management
• Ownership of Private Land
• Lifestyles and Demographics



LIFESTYLES--NEW

• Hobbies or other interests
• Do chores or garden at home
• Involved with family
• Into sports
• Community or civic activities
• Vacationing and travel
• Self study and cultural events
• Exercise
• Keep up with new technologies, internet, etc.
• Socializing and making friends
• Eating out



DETAILED HOUSEHOLD 
AND INDIVIDUAL DATA

*******
(Uses all Bureau of Census Protocols)

Number of household members by age and sex
Citizenship, where born and country of origin

Race and ethnicity
Occupation and employment status

City, rural/urban, ZIP Code
Childhood origin

Income and education
Disabilities



OUTDOOR
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22.4
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(131 million)

(144 million, 10% more)

(188 million, 44% more)

(216 million, 65% more)

(220 million, 68% more)

(12 or older)
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ENVIRONMENTAL 
ATTITUDES



��������	
���� 
� 
�

���������	������	
��� 

 



������	������	�������� 
� 
�

����������	���	����������� �� 
�

��������	���	������	���� � � 

���!�	"��# � �

$��%� ������


����� 
�����



“They (American’s surveyed) 
rank the environment third on 
their list of critical public issues 
requiring government support, 

just behind crime and education. 
60% feel the government spends 
too little on the environment”.

(National Opinion Research Center, Chicago, Ill.)
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WILDERNESS 
ATTITUDES AND 

VALUES



�(-�������% �����(-�������% ����

��������  ��������  

� ���������	
�����

��
��
����������

��


������
�������
�����
���
�� !

� "��	
#$#%
����
��
��&�
���
���
���	
�����


����
���
�� !'

( ���
������)
*�$�%

( �����
�����)
��$+%

( ,��
����)
#$#%

( ���
����)

*$#%



�#"���0����"� �

�"�(���-�(��

��������  

-�������
��
�)��
�F��F�

��
���)����+���

F�/������
2@������)�
F�/������,��	�������3��*�

-��������
�����G*����) �7�% ���
-��������
�#�����G*����) ���� ���
-��������
�#��	�� ����"���� ���8 $��
-��������
���	��
���	��/����� %��7 ���
4�
��)� ��� *�*���
���������� %��� $��
-�����&��
�*��G*������)��������	�
������� %%�$ ���
�*�*����/��������&���� $8�� 8��
D*���(��#��
�������/�����&�	 $��� ��%
-��&�	��
��������"��*�) $��% ���
-��&�	��
�������������//���*������ �8�7 8��
-��&�	��
��/����*������/������� ���� ���8
��	���*�"�	������ ���������� �����*	) �$�� ����
-��&�	��
�������� �����*�������	*���) ��8 $$��



� -��������
�����G*����)

� -��������
�#�����G*����)

� -��������
�#��	�� ����"����

� -��������
��H2��/�����

� 4�
��)� ��� *�*���
����������

�1)�5�I����)�3����



4�#����%�3��*��4�#����%�3��*��

� -��&�	��
�������������//���*������

� -��&�	��
��/����*������/�������

� ����
������� ���������� �����*	)

� 
���*������������ �����*�����
��	*���)

�.���1�������'�*���	�



�!��'��/#� 


"������2<=

��0������<6=

����
"����������0������22=

���>�����%��5=

���%0�-��� 

"������?@=

��0������AA=

����
"����������0������3=

���>�����%��5=�������	!����	���"�



4�����3�������
F �����'��#	�	

4�����3�������
F �0���*�����
1���
�;����	

43=

3A=

�������	!����	���"�



�#�(����� �/�"���

0������������  �

%��#��������"��

�"�� 

F�/������>
3��)�F�/������

��"�� ��:


*"*�"�� ��:

0*��� %8:



�#�(����� �/�"���

0������������  �

%��#��������"��

�"�� 

F�/������>
3��)�F�/������

,���� ��:

1���( %�:

;��/���� ��:

.���� 8�:



�#�(����� �/�"���

0������������  �

%��#��������"��

�"�� 
F�/������>

3��)�F�/������

+���� ��:


�*�� ��:

9�����-����� ��:

0��(��� ��:

-��� ���'���� ��:



�����������  ��� ���� ������

��''������.��-�(���#������B

�7��:�%��:
����
�����
������
	��������	�������������

����:%��$:+��������
��������
*���/������

�7��:�$��:+��������
��������
��/������

����:����:�&�� ��
�������*�	�"��
����#�	

����:����:�&�� ��
�������*�	�"��
"����	

=��+���3����

�����:�

3����

�$7��:�



�����������	
�

���
���	����������
• NSRE 2000will ask knowledge, attitudes, sensitivities, 

uses, and values of wilderness across all of American 
society, from the Keys to the ANWR.

• Segment the publicusing differences in environmental 
attitudes, recreation participation patterns, lifestyles, 
demographics and region of the country

• Use significant factors in the designof tailored 
marketing and educational strategies.
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Nature Lovers (27.2%)



Hunt-n-Fish Men’s 
Motor Club (6.3%)

� ;*���� �����������A�	�����/�������"����������

� =��?��/������/�������"���������&����������*������&��#��
>�������


� 77:���������:�#������*�	���%�����
��"������*���������*�����
-���������	�
�*�����

� 1����
����#��	�� ��������&������
��*/�����	����*�����
�A������
#��	#��(��
���#����"*��������
��	������&��/������	�	�������
��/��&������

� 1����&��,��	�������������������*��

� ;*�����#��������������*����&���������������	���&������������������
����@�

�����	



The Urban Beach Boys (3.8%)
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Young New England Wind 
Surfers (0.9%)
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The Inactives
(22.0%)
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The Noreaster 
Musclers (6.2%)
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The Thrill Seekers The Thrill Seekers (8.3%)
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The Take it Easies (25.3%)
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FOR 

DIFFERENCES
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• With TWS, national workshop of thought leaders 
convened to define a Frameworkof Wilderness Values

• From NSRE 2000, identified the benefitsfrom 
Wilderness that people value most

• Beginning development of estimates of economic and 
non-economic valueswithin the Framework

• Providing estimates of NF and hopefully System-wide 
recreational useof wilderness

What are the values and the value of 
sustainably managed Wilderness?
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Fish & Wildlife Service Wilderness
National Park Service Wilderness
Bureau of Land Management W ilderness
National Forest W ilderness

Bailey's Ecoregions
Warm Continental
Hot Continental
Subtropical 
Marine
Prairie
Mediterranean
Tropical/Subtropical Steppe
Tropical/Subtropical Desert
Temperate Steppe
Temperate Desert
Savanna
NA



National Park Service Wilderness
Fish & Wildlife Service Wilderness
Bureau of Land Management Wilderness
National Forest Wilderness

Index of Population x Wilderness Interactions
Negligible
Light
Moderate
Moderately heavy
Heavy
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2020 Ambient Public Land x Recreation Interactions
Negligible
Light
Moderate
Moderately heavy
Heavy

Other Federal Land
Wildlife Refuge Wilderness
BLM Wilderness
NPS Wilderness
NF Wilderness
COE, BOR, & TVA
Bureau of Land Management
Wildlife Refuges
National Parks
National Forests
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